











CASE STUDIES

LE ofe TE€

With editorial content put
together by Future's own
Editorial Director, and custom

photography done in-house at

reknown toy seller was able to
run a high-profile advertorial
campaign in every other issue
of Mac|Life for six months. The
campaign increased consumer
BELKIN. awareness of their Apple
offerings and accessories.
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Authorized Reseller

| TOYS 'R' US GAMER GUIDE

The famous toy seller has also reached out to Future in other
ways. Begun in 2009, The Toys ‘R’ Us Gamer Guide is an
innovative 52-page magazine by Future Plus that not only helps
Toys ‘R’ Us reach hardcore and casual gamers, but it also acts
as an effective purchasing tool for parents and gift givers.

Future for Toys ‘R" Us, the world-
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Research In Motion made sure

to grab the tech spotlight when
they had Future create a custom
microsite as an online acquisition
and retention program for
BlackBerry Connect services. The
campaign included an exclusive
sponsorship of MaximumPC.com'’s
new channel, MaximumlT.
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Together with Sanyo, Future
launched a tightly integrated
campaign to promote the launch
of Sanyo’s new cameras with
Mac features. The campaign
included a custom microsite;
three exclusively-produced
action sports videos highlighting
camera features; and a high
level of promotion across
MacLife.com and its Facebook
page encouraging readers to
choose their favorite video.
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SALES CONTACTS

PUBLISHER REGIONAL SALES DIRECTOR ADVERTISING COORDINATOR
Charlotte Morgan David White Jose Urrutia

650-238-2529 650-238-2502 650-238-2498
cmorgan(@futureus.com dwhite(@futureus.com jurrutia@futureus.com
SENIOR REGIONAL SALES DIRECTOR SALES MANAGER

Dave Lynn Aida Rodriguez

949-360-4443 708-562-0686

dlynn@maximumpc.com arodriguez@futureus.com




