OUR ONLINE REVOLUTION

MaximumPC.com’s audience has OUR REACH — ONLINE

grown by 294% year-over-year,

through an aggressive strategy of 1.6 Mil. Unique readers visit
| the site monthly

providing targeted, expertly crafted

content. It's the primary destination | 8 Mil.
for tech enthusiasts and influencers

because it's the only technology

information site that covers their full range of interests.

Our editorial mix focuses on what’s important to our
readers: up-to-the-minute news alerts, exclusive,
first-look hardware coverage, empowering how-to
information, and thought-provoking Op Eds from industry
experts. Heavy hitters in the online tech community, as
well as social media sites like Digg and Reddit, follow
what’s hot on MaximumPC.com, and accordingly link

to our content on daily basis. What's more, our editors
constantly listen to the user community through our
active forums and article comments, taking the pulse

from our established community for new story ideas.

Page views on the
site monthly

| A DEDICATED READERSHIP

Percentage of readers Readers who visit
who take exploratory MaximumPC.com
purchase action weekly or more
after readi

er reading | 56%

98%

Utilize media online
when considering
hardware/software

purchases

81%

LIVING AND BUYING ONLINE

Readers who have their 85% |
home PCs networked

Need more than 1TBof  73% NN
digital storage at home

Average number of 5 oooog

home computers
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WINDOWS: THE OFFICIAL MAGAZINE

Windows: The Official Magazine is the number one

authority on the Windows operating system and all

third-party software and hardware. With the help of
experts at Microsoft, we show readers exactly how

to get up and running, jump online, and choose the

best software and hardware upgrades for their PCs.
From brilliant business productivity tips to how-

to articles on home entertainment, the magazine

is a one-stop shop for all Windows information.

No other computing magazine covers the Windows
operating system with such depth, passion, and
clarity. And clarity has never been so important.
Consumers are being bombarded with confusing
new products and technical buzzwords—and

Windows: The Official Magazine makes sense of it all.
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TECH BRAND EXTENSIONS

Comic Con Gaming University

A fixture at the major annual pop
culture show Comic Con, Gaming
University allows advertisers to reach
125,000 young male enthusiasts in
one space and is the sole PC gaming
resource at Comic Con. Sponsorship
opportunities at Gaming University
include speaking times in front of
tech enthusiasts, kiosks for product
demos and giveaways, and pre-show
and at-show promotion to name

but a few unique opportunities.

No BS Podcast

The Maximum PC No BS Podcast has become a fan favorite, with
more than 37,000 users every month. Available weekly on both
iTunes and MaximumPC.com, the No BS Podcast features frank,
spirited talk about the news and products of the day, along with guest

appearances from other top names in the world of technology.

Mac|Live Podcast

Before our users listen, T

we listen first. Before Mac | lee
recording the Mac|Live e
Podcast each week,the i

Mac|Life staff gets

feedback from the

readers on what they want

to hear about that week;

what rumors they're

wondering about; what

How-Tos are really bugging them. Then they

go to town. Personality-driven and tech-savvy,
the Mac|Live Podcast is in a class by itself.

Maximum CD

Bound in with every issue
of Maximum PCisa CD
stuffed with software

and game demos,
utilities, shareware, and
freeware. The CD provides
a unique chance for
advertisers to get their

message right into Maximum PC user environments

without them having to leave their monitors.




CREATIVE OPPORTUNITIES

Our enthusiast audiences already takes action
overwhelmingly in response to targeted ads in our
magazines and across our Web sites—but it doesn’t
have to stop there. With the full leverage of Future
US and its content agency division, Future Plus, we're
here to give you the power you need to extend your
brand and campaign across a variety of channels.
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A Range of Possibilities

ADVERTORIAL

Included within the pages of our magazines,
your advertorials are essentially editorial pages
carrying your dedicated message. Our editorial
experts are on tap to give your campaign the
precise impact you're looking for, with the
perceived value our readers understand from
being included amongst our regular content.

PRINT OPPORTUNITIES

Whether your campaign would benefit

from point-of-sale materials, custom
mini-magazines, or a targeted regular
publication surrounding your brand or specific
verticals, Future US has the demonstrated
print expertise to make your effort both a
profitable and measureable success.

AILH-TECH
TOYS!

MICROSITES

We've supported

our partners’ k.

campaigns
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with everything

from contest landing pages to full-fledged
Flash mini-games with user data collection
capabilities. We've got you covered. Let

us know what you're looking to do, and

our teams can make it happen.

SITE SPONSORSHIPS AND TAKEOVERS

Our sites are capable of allowing readers
to interact with your brand in whole new,
dynamic ways. Don't let your campaign
stop at your ad borders—push it even more
with video, site takeovers, and more.




CASE STUDIES

TOYS 'R* US

With editorial content put
together by Future's own
Editorial Director, and custom

photography done in-house at

Future for Toys ‘R* Us, the world-

reknown toy seller was able to
run a high-profile advertorial
campaign in every other issue
of Mac|Life for six months. The
campaign increased consumer
BELKIN. awareness of their Apple

Toysrus.com

o offerings and accessories.
Authorized Reseller

| TOYS 'R US GAMER GUIDE

The famous toy seller has also reached out to Future in other
ways. Begun in 2009, The Toys ‘R’ Us Gamer Guide is an
innovative 52-page magazine by Future Plus that not only helps
Toys ‘R’ Us reach hardcore and casual gamers, but it also acts
as an effective purchasing tool for parents and gift givers.

BLACKBERRY RESOURCE CENTER

Research In Motion made sure

to grab the tech spotlight when
they had Future create a custom
microsite as an online acquisition
and retention program for
BlackBerry Connect services. The
campaign included an exclusive
sponsorship of MaximumPC.com'’s
new channel, MaximumlT.

SANYO VIDEO SERIES & CONTEST

Together with Sanyo, Future
launched a tightly integrated
campaign to promote the launch
of Sanyo’s new cameras with
Mac features. The campaign
included a custom microsite;
three exclusively-produced
action sports videos highlighting
camera features; and a high
level of promotion across
MacLife.com and its Facebook
page encouraging readers to
choose their favorite video.




SALES CONTACTS

PUBLISHER REGIONAL SALES DIRECTOR ADVERTISING COORDINATOR
Charlotte Morgan David White Jose Urrutia

650-238-2529 650-238-2502 650-238-2498
cmorgan(@futureus.com dwhite(@futureus.com jurrutia@futureus.com
SENIOR REGIONAL SALES DIRECTOR SALES MANAGER

Dave Lynn Aida Rodriguez

949-360-4443 708-562-0686

dlynn@maximumpc.com arodriguez@futureus.com




